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EXECUTIVE SUMMARY

Consumer health in 2024: The big picture
2024 key trends
Competitive landscape
Retailing developments
What next for consumer health?

MARKET INDICATORS

Table 1 - Consumer Expenditure on Health Goods and Medical Services: Value 2019-2024
Table 2 - Life Expectancy at Birth 2019-2024

MARKET DATA

Table 3 - Sales of Consumer Health by Category: Value 2019-2024
Table 4 - Sales of Consumer Health by Category: % Value Growth 2019-2024
Table 5 - NBO Company Shares of Consumer Health: % Value 2020-2024
Table 6 - LBN Brand Shares of Consumer Health: % Value 2021-2024
Table 7 - Penetration of Private Label in Consumer Health by Category: % Value 2019-2024
Table 8 - Distribution of Consumer Health by Format: % Value 2019-2024
Table 9 - Distribution of Consumer Health by Format and Category: % Value 2024
Table 10 - Forecast Sales of Consumer Health by Category: Value 2024-2029
Table 11 - Forecast Sales of Consumer Health by Category: % Value Growth 2024-2029

APPENDIX

OTC Registration And Classification
Vitamins And Dietary Supplements Registration And Classification
Self-medication/self-care And Preventive Medicine
Switches

DISCLAIMER

DEFINITIONS

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2024 DEVELOPMENTS

Ongoing challenges for analgesics in Chile
Fonasa's role in promoting accessible analgesics
Bayer maintains leadership despite category contraction

PROSPECTS AND OPPORTUNITIES

New study on ibuprofen's digestive health effects may impact sales
The emerging trend of CBD as a viable alternative for pain relief
Independent pharmacies to gain further ground from dominant chains

CATEGORY DATA

Table 12 - Sales of Analgesics by Category: Value 2019-2024
Table 13 - Sales of Analgesics by Category: % Value Growth 2019-2024
Table 14 - NBO Company Shares of Analgesics: % Value 2020-2024
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Table 15 - LBN Brand Shares of Analgesics: % Value 2021-2024
Table 16 - Forecast Sales of Analgesics by Category: Value 2024-2029
Table 17 - Forecast Sales of Analgesics by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Demand for sleep aids surges in 2024, with preference for natural options
Sleep quality declines in Chile
Melipass continues to dominate sleep aids with natural positioning

PROSPECTS AND OPPORTUNITIES

The rise of melatonin gummies
The impact of digital screen use on sleep patterns
The escalation of illegal medication distribution

CATEGORY DATA

Table 18 - Sales of Sleep Aids: Value 2019-2024
Table 19 - Sales of Sleep Aids: % Value Growth 2019-2024
Table 20 - NBO Company Shares of Sleep Aids: % Value 2020-2024
Table 21 - LBN Brand Shares of Sleep Aids: % Value 2021-2024
Table 22 - Forecast Sales of Sleep Aids: Value 2024-2029
Table 23 - Forecast Sales of Sleep Aids: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Unexpected climate changes impact sales of cough, cold, and allergy (hay fever) remedies
Winter vaccination campaign faces low uptake despite health risks
Surging demand for combination products in Chile: Laboratorio Maver leads the way

PROSPECTS AND OPPORTUNITIES

Chilean government implements preventive measures considering historical lower temperatures
Optimising allergy treatments
Aggressive discounting by Chilean pharmacies

CATEGORY DATA

Table 24 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2019-2024
Table 25 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2019-2024
Table 26 - NBO Company Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2020-2024
Table 27 - LBN Brand Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2021-2024
Table 28 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2024-2029
Table 29 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Healthy growth for dermatologicals in line with more active lifestyles and greater hygiene awareness
Promoting informed gynaecological health
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Launol gradually rebounds following product withdrawal

PROSPECTS AND OPPORTUNITIES

Innovative hair loss remedies: The rise of caffeine-based treatments
Chile's declining birth rate places pressure on nappy (diaper) rash treatments
Antifungals meet the needs of consumers with active lifestyles

CATEGORY DATA

Table 30 - Sales of Dermatologicals by Category: Value 2019-2024
Table 31 - Sales of Dermatologicals by Category: % Value Growth 2019-2024
Table 32 - NBO Company Shares of Dermatologicals: % Value 2020-2024
Table 33 - LBN Brand Shares of Dermatologicals: % Value 2021-2024
Table 34 - LBN Brand Shares of Hair Loss Treatments: % Value 2021-2024
Table 35 - Forecast Sales of Dermatologicals by Category: Value 2024-2029
Table 36 - Forecast Sales of Dermatologicals by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Stable growth for digestive remedies
From self-care to informed treatment
GlaxoSmithKline retains leadership with Gaviscon brand

PROSPECTS AND OPPORTUNITIES

Healthier living can have potential impact on demand for digestive remedies
Probiotics to shape the future of digestive health
Cultural traditions support stable demand for antacids in Chile

CATEGORY DATA

Table 37 - Sales of Digestive Remedies by Category: Value 2019-2024
Table 38 - Sales of Digestive Remedies by Category: % Value Growth 2019-2024
Table 39 - NBO Company Shares of Digestive Remedies: % Value 2020-2024
Table 40 - LBN Brand Shares of Digestive Remedies: % Value 2021-2024
Table 41 - Forecast Sales of Digestive Remedies by Category: Value 2024-2029
Table 42 - Forecast Sales of Digestive Remedies by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Abnormal weather patterns influence eye care sales
Unpredictable pollination periods drive eye care demand
Laboratorios Alcon Chile's leadership reinforced with Systane Complete

PROSPECTS AND OPPORTUNITIES

The shift towards safer eye care lubricants
The future of natural eye care solutions
Environmental impact on allergy cases

CATEGORY DATA

Table 43 - Sales of Eye Care by Category: Value 2019-2024
Table 44 - Sales of Eye Care by Category: % Value Growth 2019-2024
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Table 45 - NBO Company Shares of Eye Care: % Value 2020-2024
Table 46 - LBN Brand Shares of Eye Care: % Value 2021-2024
Table 47 - Forecast Sales of Eye Care by Category: Value 2024-2029
Table 48 - Forecast Sales of Eye Care by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Wound care continues to shrink amid consumer spending cuts
Rising surgical suspensions: Challenges in healthcare administration
3M Chile's Nexcare remains the trusted choice in wound care

PROSPECTS AND OPPORTUNITIES

Strengthening emergency response
Coaxial fibres in wound healing: Chilean breakthrough
Obesity, diabetes, and wound care

CATEGORY DATA

Table 49 - Sales of Wound Care by Category: Value 2019-2024
Table 50 - Sales of Wound Care by Category: % Value Growth 2019-2024
Table 51 - NBO Company Shares of Wound Care: % Value 2020-2024
Table 52 - LBN Brand Shares of Wound Care: % Value 2021-2024
Table 53 - Forecast Sales of Wound Care by Category: Value 2024-2029
Table 54 - Forecast Sales of Wound Care by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Sports nutrition: From athletes to everyday health
Dominance of renowned brands in sports protein powder
Sports nutrition and the food industry

PROSPECTS AND OPPORTUNITIES

Impact of raw material costs in sport nutrition
Growing relevance of specialist sports nutrition stores
The versatility of creatine

CATEGORY DATA

Table 55 - Sales of Sports Nutrition by Category: Value 2019-2024
Table 56 - Sales of Sports Nutrition by Category: % Value Growth 2019-2024
Table 57 - NBO Company Shares of Sports Nutrition: % Value 2020-2024
Table 58 - LBN Brand Shares of Sports Nutrition: % Value 2021-2024
Table 59 - Forecast Sales of Sports Nutrition by Category: Value 2024-2029
Table 60 - Forecast Sales of Sports Nutrition by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Dietary supplements surge ahead
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Growing consumer awareness fuels omega fatty acids
Magnesium's multifaceted benefits: From weight loss to mental health

PROSPECTS AND OPPORTUNITIES

Rising consumer awareness of dietary supplements
Probiotic supplements and digestive wellness
Independent pharmacies versus large chains

CATEGORY DATA

Table 61 - Sales of Dietary Supplements by Category: Value 2019-2024
Table 62 - Sales of Dietary Supplements by Category: % Value Growth 2019-2024
Table 63 - Sales of Dietary Supplements by Positioning: % Value 2019-2024
Table 64 - NBO Company Shares of Dietary Supplements: % Value 2020-2024
Table 65 - LBN Brand Shares of Dietary Supplements: % Value 2021-2024
Table 66 - Forecast Sales of Dietary Supplements by Category: Value 2024-2029
Table 67 - Forecast Sales of Dietary Supplements by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

The resurgence of vitamins in Chile
Multivitamins target diverse needs
MedCell retains slim leadership of vitamins in Chile

PROSPECTS AND OPPORTUNITIES

Convenience and flavour: The popularity of vitamin gummies
The growing popularity of vitamin K
Exploring nutricosmetics: Where cosmetics meet supplementation

CATEGORY DATA

Table 68 - Sales of Vitamins by Category: Value 2019-2024
Table 69 - Sales of Vitamins by Category: % Value Growth 2019-2024
Table 70 - Sales of Multivitamins by Positioning: % Value 2019-2024
Table 71 - NBO Company Shares of Vitamins: % Value 2020-2024
Table 72 - LBN Brand Shares of Vitamins: % Value 2021-2024
Table 73 - Forecast Sales of Vitamins by Category: Value 2024-2029
Table 74 - Forecast Sales of Vitamins by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Decline for weight management and wellbeing persists
From weight management to immediate results
Abott’s leadership and Herbalife’s tentative recovery

PROSPECTS AND OPPORTUNITIES

Semaglutide: Transforming weight management
Integrating mental health, nutrition, and physical activity into weight management
Concerns over unverified claims made by fat burners

CATEGORY DATA



Page 7 of 8

Table 75 - Sales of Weight Management and Wellbeing by Category: Value 2019-2024
Table 76 - Sales of Weight Management and Wellbeing by Category: % Value Growth 2019-2024
Table 77 - NBO Company Shares of Weight Management and Wellbeing: % Value 2020-2024
Table 78 - LBN Brand Shares of Weight Management and Wellbeing: % Value 2021-2024
Table 79 - Forecast Sales of Weight Management and Wellbeing by Category: Value 2024-2029
Table 80 - Forecast Sales of Weight Management and Wellbeing by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Modest growth for traditional herbal/traditional products
Passionflower is popular ingredient for herbal/traditional sleep aids in Chile
Farmacias Knop offers affordable private label options

PROSPECTS AND OPPORTUNITIES

Herbal traditions: Allies in mental health
Back to natural ingredients
Herbal/traditional products and preventive medicine in Chile

CATEGORY DATA

Table 81 - Sales of Herbal/Traditional Products by Category: Value 2019-2024
Table 82 - Sales of Herbal/Traditional Products by Category: % Value Growth 2019-2024
Table 83 - NBO Company Shares of Herbal/Traditional Products: % Value 2020-2024
Table 84 - LBN Brand Shares of Herbal/Traditional Products: % Value 2021-2024
Table 85 - Forecast Sales of Herbal/Traditional Products by Category: Value 2024-2029
Table 86 - Forecast Sales of Herbal/Traditional Products by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Parental caution: Shifting priorities in paediatric consumer choices
Nirsevimab: Protecting Chile's infants against RSV
Entry challenges to paediatric dietary supplements in Chile

PROSPECTS AND OPPORTUNITIES

The rise of gummies in paediatric consumer health
Focusing on research and development as a key driver of sales relevance
Chile's declining birth rate and its effect on paediatric consumer health

CATEGORY DATA

Table 87 - Sales of Paediatric Consumer Health by Category: Value 2019-2024
Table 88 - Sales of Paediatric Consumer Health by Category: % Value Growth 2019-2024
Table 89 - NBO Company Shares of Paediatric Consumer Health: % Value 2020-2024
Table 90 - LBN Brand Shares of Paediatric Consumer Health: % Value 2021-2024
Table 91 - Forecast Sales of Paediatric Consumer Health by Category: Value 2024-2029
Table 92 - Forecast Sales of Paediatric Consumer Health by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-health-in-chile/report.


