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Baked Goods in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Bread is consumed primarily at breakfast but presents significant opportunities during lunch

Unpackaged pastries are gaining ground as the home baking trend weakens
Unpackaged leavened bread is performing well as consumers seek high-quality bread

PROSPECTS AND OPPORTUNITIES

E-commerce growth offers promise
Plant-based protein presents bread opportunities
Organic bread resilience despite higher prices
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Table 24 - Forecast Sales of Baked Goods by Category: % Value Growth 2023-2028

Breakfast Cereals in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Health and wellness trends positively influences breakfast cereals
Price development's impact on consumer behaviour
Challenges posed by the rise of out-of-home breakfast options

PROSPECTS AND OPPORTUNITIES

The resilient muesli market driven by health trends
Challenges faced by hot cereals due to low convenience
The high-protein trend driving market growth

CATEGORY DATA

Table 25 - Sales of Breakfast Cereals by Category: Volume 2018-2023

Table 26 - Sales of Breakfast Cereals by Category: Value 2018-2023

Table 27 - Sales of Breakfast Cereals by Category: % Volume Growth 2018-2023

Table 28 - Sales of Breakfast Cereals by Category: % Value Growth 2018-2023

Table 29 - NBO Company Shares of Breakfast Cereals: % Value 2019-2023

Table 30 - LBN Brand Shares of Breakfast Cereals: % Value 2020-2023

Table 31 - Distribution of Breakfast Cereals by Format: % Value 2018-2023

Table 32 - Forecast Sales of Breakfast Cereals by Category: Volume 2023-2028

Table 33 - Forecast Sales of Breakfast Cereals by Category: Value 2023-2028

Table 34 - Forecast Sales of Breakfast Cereals by Category: % Volume Growth 2023-2028
Table 35 - Forecast Sales of Breakfast Cereals by Category: % Value Growth 2023-2028

Frocessed Fruit and Vegetables in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Price increases impact processed fruit and vegetable sales
Organic vegetable sales hindered by price disparity in shelf-stable variants
Private label growth amid rising prices

PROSPECTS AND OPPORTUNITIES

Beans, pulses, and corn drive growth amid protein transition
Stimulation of healthy eating on the horizon
E-commerce and bulk buying trends
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Table 44 - Forecast Sales of Processed Fruit and Vegetables by Category: Volume 2023-2028
Table 45 - Forecast Sales of Processed Fruit and Vegetables by Category: Value 2023-2028
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Table 46 - Forecast Sales of Processed Fruit and Vegetables by Category: % Volume Growth 2023-2028
Table 47 - Forecast Sales of Processed Fruit and Vegetables by Category: % Value Growth 2023-2028

Processed Meat, Seafood and Alternatives To Meat in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Alternatives to meat matures but not without its challenges
Sustainable products drive growth in sustainable food
Rising popularity of processed seafood driven by health-conscious younger consumers

PROSPECTS AND OPPORTUNITIES

Steadfast processed seafood amidst plant-based protein transition
Challenges for processed meat, particularly red meat
Continued growth in maturing meat substitutes

CATEGORY DATA
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Table 50 - Sales of Processed Meat, Seafood and Alternatives to Meat by Category: % Volume Growth 2018-2023
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Table 52 - Sales of Shelf Stable Processed Red Meat by Type: % Volume Breakdown 2018-2023

Table 53 - Sales of Chilled Processed Red Meat by Type: % Volume Breakdown 2018-2023

Table 54 - Sales of Frozen Processed Red Meat by Type: % Volume Breakdown 2018-2023

Table 55 - Sales of Frozen Processed Poultry by Type: % Value Breakdown 2018-2023

Table 56 - Sales of Frozen Processed Seafood by Type: % Value Breakdown 2018-2023
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Rice, Pasta and Moodles in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

The strengthening unpackaged trend
Dried pasta drives recovery after price increases slow down
Growth in organic pasta, rice, and noodles

PROSPECTS AND OPPORTUNITIES

Pasta: A resilient staple
Rice: An attractive and economical choice

Noodles: Driven by diversity and culinary exploration
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Table 68 - LBN Brand Shares of Rice, Pasta and Noodles: % Value 2020-2023
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Table 72 - LBN Brand Shares of Pasta: % Value 2020-2023

Table 73 - NBO Company Shares of Noodles: % Value 2019-2023
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/staple-foods-in-the-netherlands/report.
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